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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1.

(2) Question 1 is compulsory.

1 Answer in brief :

ey
)
3)
4)
()

What is the base of consumerism?

What is market segmentation? Give an example.
What is trading up and what is trading down?
What are the functions of marketing?

Define the term marketing.

2 What is market? Explain its classification.

OR

2  Explain classification of consumer products.

3 (a)
(b)

3 (a)
(b)

4 (a)
(b)

4 (a
(b)
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Explain the ‘decline stage’ of product life cycle.
Which strategies are adopted in this stage by marketing
manager?

Give the meaning of product mix. Explain its depth and
breadth with the help of examples.

OR

What 1s consumerism? State its reasons and steps to
protect consumers. Explain the steps taken by
government with examples.

Explain first two stages of new product development
process.

What is packing? Explain its advantages.
Explain following buying motives :
(1) Fear
(2) Health
(3) Fashion
OR
Describe social factors affecting buyer behaviour.

Write note on product line.
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5  Give answer of any three : 12
(1) Product elimination
(2) Advantages of market segmentation.
(3) Characteristics of marketing strategy
4 Grading

(5) Importance of marketing.

6 Case : 10

Manufactures of Fresh Coffee is producing and selling
its coffee in India since last 15 years. Company’s market
share had remained chronologically 50%, 49%, 48% over the
course of three years. Company has done many efforts to
promote sales from last two years and during these two years
many competitors had entered in the coffee market. According
to owner of the company, sales and market share has been
decreased due to competitors. In this situation which strategies
would you adopt as a marketing executive? Do you think that
company should change its product mix? Yes or No? Give

your arguments.
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